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www.worldactiononsalt.com
PLANNING NOTES 
WORLD SALT AWARENESS WEEK 2009
How to get involved? 
For 2009 we would very much like members of the World Action Group to support our Week. The types of activities you could organize may include: 

· Displays within community settings such as libraries and health-care centers;
· Leaflet and poster distribution to health-care professionals, schools, catering colleges and doctor's surgeries; 

· Questionnaire for chefs on their salt use in cooking/restaurants on their salt policy; 

· Training sessions and presentations to people involved in salt reduction. 

CASH Poster and leaflets
Consensus Action on Salt and Health (CASH) has developed a poster and leaflets that can be adapted or used directly by WASH members: http://www.worldactiononsalt.com/awareness/wsaw_resources_2009.htm 

We encourage all members to include a venue, contact details or a national message;

· Distribute copies at local community events, hospitals, health centers, libraries; 

· Provide copies for healthcare professionals 

· Use the poster as an advert in print publications 

WASH Logo

You are welcome to use the WASH logo in color or in black & white:
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Events

1. Decide on your focus theme of the Week.  The topic is ‘Salt and Eating Out’

2. Decide on relevant supporting events such as presentation to members of parliament, schools or catering colleges
3. Decide who to invite to speak and who to attend – send out letters/email 
4. Send out brief overview doc of Week to Non-Governmental Organisations, journals etc (to advertise the Week) – also advertise the Week on your website
5. If you are taking an exhibition stand, make sure all the materials to go on the stand are finalised
Press release
· WASH will producing a generic press release for WASH members to adapt with their own data
· This will be distributed under embargo a few days before the week

· Finalise the data/info from the generic press release
· Distribute to the press/media & prepare to answer questions

· Retain copies of newspapers, transcripts of radio etc where possible for future reference

If you are interested in conducting a survey of e.g. Chefs attitudes or restaurant meals please contact Katharine Jenner at kjenner@sgul.co.uk
Funding 
While there are no funds available from WASH support an international event, we recommend you try the following routes for sponsorship and donations:

· Request financial support from catering and food companies that are committed to salt reduction and who have no conflicts of interest, as well as from other funding bodies such as charities. We can provide standard applications which can be adapted for your work
· You may be able to offer some publicity on funders' behalf such as logos on leaflets, or exhibition space at events
· For those of you in academic situations, in the past students have helped CASH collate data for the surveys which cuts down on costs
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